
Express Lanes – When it matters most
Phase 2 – Winter campaign 

• Talks about I-70 Mountain Express Lane benefits 
• Encourage people to try the Express Lane and highlight the specific benefits 

that it’s a choice and can be a reliable tool when you really need it

February - March 2019
• Digital banner ads – in-app, social media
• Resort media 

• Chairlift panels (Vail, Breckinridge, Copper Mountain, Keystone)
• Winter Park Resort – digital chairlift panel ads, digital ads at food halls, 

lodges and ticket booths
• Grassroots

• Social media 
• Partners (GoI70)
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Digital ads at Winter Park



Results
• Social media posts

• Reach: 2,447,647
• Advertising value: $14,504.48

• Increased traffic to the website – 62% increase compared to last year 
• February and March 2018 

• 25,200 unique page views 
• February and March 2019 

• 40,715 unique page views



Results

Total clicks for February and March: 3,285

Click through rate is well above industry average



Results
Online


	Slide Number 1
	Slide Number 2
	Slide Number 3
	Slide Number 4
	Slide Number 5
	Slide Number 6

